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FOR DISCUSSION PURPOSES ONLY

PRESENTATIONS ARE INTENDED FOR INFORMATIONAL PURPOSES ONLY. STATEMENTS OF FACT AND OPINIONS
EXPRESSED ARE THOSE OF THE PRESENTER ONLY, AND ARE NOT NECESSARILY THE OPINIONS, POSITIONS OR
POLICIES OF BRITISH AMERICAN TOBACCO (INVESTMENTS) LIMITED OR ITS AFFILIATES (“BAT”). BAT DOES NOT
ENDORSE OR APPROVE, AND ASSUMES NO RESPONSIBILITY FOR THE CONTENT, ACCURACY OR COMPLETENESS OF
THE INFORMATION PRESENTED. THESE MATERIALS MAY PRESENT CONCEPTS, EXECUTIONS, IDEAS AND THEMES THAT
ARE NOT LEGALLY PERMISSIBLE (EITHER IN WHOLE OR IN PART) OR ACCEPTABLE IN CERTAIN JURISDICTIONS, OR
WHICH MAY INFRINGE THIRD-PARTY RIGHTS. THIS PRESENTATION MAY CONTAIN REFERENCES TO LAWS AND
REGULATIONS THAT MAY CHANGE OVER TIME AND SHOULD BE INTERPRETED IN THAT CONTEXT.

THIS PRESENTATION IS INTENDED FOR SCIENTISTS AND POLICYMAKERS. WE ENCOURAGE PERSONS INTERESTED IN
TOBACCO HARM REDUCTION TO CONSIDER ALL POINTS OF VIEW AND SOURCES OF INFORMATION. BAT DOES NOT
MAKE HEALTH CLAIMS REGARDING ITS BRANDS. NOTHING CONTAINED HERE SHOULD BE MISCONSTRUED TO THE
CONTRARY. TO THE EXTENT THAT THIRD-PARTY SOURCES ARE REFERENCED, NEITHER THE PRESENTER NOR BAT Is
RESPONSIBLE FOR THE CONTENT OF REFERENCED SOURCES AND THE VIEWS EXPRESSED MAY NOT REPRESENT THE
VIEWS OF THE PRESENTER OR BAT. NO TOBACCO PRODUCT IS SAFE, ALL TOBACCO PRODUCTS CONTAINING NICOTINE
ARE ADDICTIVE. YOUTH SHOULD NEVER USE TOBACCO. SMOKERS WHO ARE CONCERNED ABOUT THEIR HEALTH
SHOULD QUIT.

THE TOPICS, CONCEPTS AND OTHER INFORMATION DISCUSSED HEREIN ARE NOT FINAL, ARE SUBJECT TO CHANGE
AND/OR CANCELLATION AND MAY BE FOR ILLUSTRATIVE OR THEORETICAL PURPOSES ONLY. NO DEFINITIVE PLANS OR
COMMITMENTS SHOULD BE INFERRED FROM THESE MATERIALS AND ANY PROPOSED PLANS OR COMMITMENTS ARE
SUBJECT IN ALL RESPECTS TO APPLICABLE INTERNAL REVIEW AND GOVERNANCE REQUIREMENTS AND LAWS AND
REGULATIONS IN RESPECTIVE JURISDICTIONS.
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=
Some of the Challenges for Tobacco and S A
Nicotine Products

What are the risks
of using
Smokeless
Products
compared to
smoking?
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A Weight of Evidence Approach: Our Scientific = ATjﬁ
Assessment for TNPs™t

&

Population Effect over time
Risk Harm
7. Clinical: Individual risk Epidemiological

8. Population risk (Post-Market data
Surveillance)

Epidemiological Modeling Data

Weight of importance in demonstrating reduced risk* status

Time

* Based on the weight of evidence and assuming a complete switch from cigarette smoking. These products are not risk free and are addictive.
1 Our products as sold in the U.S,, including Vuse, Velo, Grizzly, Kodiak, and Camel Snus, are subject to FDA regulation and no reduced-risk claims will be made as to these products without agency clearance.
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Survey Development &
Considerations
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Opportunities for a Standard Approach in DA
Survey Research

Consumption - Comprehension - Recall bias

Frequency - Reliance on biased - Central-tendency bias

User Groups & Use Status perceptions . Acquiescence bias
Culturally-specific TNP

Product Variability (formats
and nicotine strengths)

Sex/Gender

language
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Validation Methods AT
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EXAMPLE QUESTION: WHAT KIND OF RISK DO YOU THINK
TNPs POSE TO YOU?
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Opportunities for a Standard Approach in Survey B/(\Tj

Research

» Paper to electronic * Maintain consistency when translating via
back translations

* Scale Development
Culturally appropriate use of scales and
TNP-specific language
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Overview of Pilot Study
in Switzerland
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Objectives + 2 ATjﬁ
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Design and administer a pilot patterns of use survey in Switzerland
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Methodology o
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Combined Concept
Elicitation/Cognitive
Interviewing

111
mmiS

Adaptation of
(Existing)
Questionnaires

Pilot Study in
Switzerland

Questionnaire
Finalisation

Phase T Phase 2
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Methodology =2 AT

Phase 1- Development of Questionnaire A eETTER ToMORROW

»  Applied learnings from = Non-interventional, prospective, » |nterview assessing relevance,
literature review of published qualitative, interviewer led clarity, comprehensiveness
surveys including guidelines (e.g. focus group with intended participant and ease-of-completion
CORESTA CROM) and previously population

executed BAT surveys e .
» Qualitative coding software

» |dentify concepts important used to determine key themes
to consumers of each TNP discussed through an induction-
abduction approach
* Primary focus on current TNP use
patterns and preferences, subjective * Induction inference:
measures and risk perceptions findings that emerge directly
from the data

= Abductive inference:
application of data from prior
knowledge
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Methodology = ATjﬁ

Phase 2 - Fielding of Questionnaire via Pilot Study A pETTER ToMoRROW

L s

Patterns of Use survey including a module per product category
- Oral Nicotine Pouches
- E-cigarette
- Heated Tobacco Product (HTP)

Web-based data collection
Length of Instrument approx. 15-20 minutes

900 Swiiss current, established and predominant users of Oral Nicotine
Pouches (n=300), E-cigarettes (n=300), HTP (n=300)

Participants: >18 years and 6 months and <70 years

Established Users: used the product at least 100 times in lifetime
Current Users: used in in the past 30 days

Predominant Users: must use category of interest as main product

= Socio-demographics

Consumption Patterns of Current and
Former User

TNP Use Behaviours (including contextual
use)

Frequency

Motivations

Flavour Preferences

Nicotine Concentrations

Fagerstrom Test for Nicotine Dependence
Risk Perception
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Preliminary Insights*

| ’
BA I *Predominant users only
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Cross-Category Insights B/(\Tjﬁ
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Risk Perception

Compared to Smoking ...

Majority of participants rated HTP, E-cigarettes and
Oral Nicotine Pouches as having ‘less health risk’

Participants rated their predominant
product as ‘much lower health risk’
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Much Lower Same Greater Much
lower health risk  health risk  health risk greater
health risk than than than health risk
than smoking smoking smoking than
smoking smoking

AT
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Compared to no TNP use ®

Majority of participants rated HTP,

E-cigarettes and Oral Nicotine Pouches as having
‘moderate’ or ‘a lot of health risk’

compared to using no TNP product

&>
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No health A little Moderate A lot of

Significant
health risk

risk at all health risk health risk health
risk
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Summary

Survey research is an important tool within
the scientific framework of TNP assessment.

Progress continues to be made to advance
behavioural methodologies.

A pilot study in Switzerland was
implemented to assess a modular survey
instrument. Insights and learnings will inform
future studies.
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